ATTACHMENT J
DIGITAL INCLUSION PLAN
[bookmark: _Hlk83992565]HunTel Cablevision, Inc. (American Broadband) Digital Inclusion Plan:
· HunTel Cablevision, Inc. (American Broadband)’s overarching goal/mission statement
· HunTel Cablevision, Inc. (American Broadband)’s digital inclusion planning
· Digital inclusion needs in our communities
· ABB’s digital inclusion services that address barriers in our communities

Our mission: HunTel Cablevision, Inc. (American Broadband) is committed to serving rural communities in Nebraska with the best possible connectivity solutions. This commitment drives us. Our mission is to provide inclusive, and comprehensive, broadband services to every location in our project/serving areas. 
[image: ]Planning for success: Because digital inclusion of our customers and communities is part of our daily consideration, we embrace this effort throughout the entire organization. Our digital inclusion efforts are addressed by every employee in all our business units.  However, to augment this effort, our regional leadership team is made up of representation from all our internal business disciplines. These individuals have the distinction of mapping out our product, service, installation, sales and marketing efforts to address our community’s needs. Customer considerations in our communities include local libraries, schools, health care providers, social services, specific community groups, housing for the aging and disabled communities, local governments, small and medium sized businesses, and other local agencies. Each have differing needs, but all need great broadband service. 

As stated more fully in Attachment M_1, we have researched nearly every residence in the proposed grant area.  Each of the 795 addresses were confirmed to be currently unserviceable by Cox Communications, and 792 of these addresses did not have fiber services (see nearby table which shows the distribution of maximum speeds offered by Lumen in the proposed service area).  One of the most striking findings was that 474 homes had no service options from Lumen (60% of the homes in the proposed service area).  These residences have extremely limited options to learn, work, and heal from home.  

From our experience serving tens of thousands of rural broadband customers across five different states, we see unserved communities slipping into an irreversible death spiral if broadband solutions are not implemented.  This is especially true as neighboring communities implement Fiber to the Home (FTTH) solutions.  Municipal budgets depend on property values, and the presence of fiber has recently shown to increase home values by 3% (article here).  Population growth (driven by new housing) leads to improved road infrastructure, small business formation, and stronger utilities (power, water, and sewer).  Without a plan to address in-home broadband, communities put their future at risk.  

With a broad-based, robust fiber infrastructure, communities can plan for long-term growth.  Developers can build knowing that fiber is nearby.  Wireless communications companies can partner with tower operators to improve coverage gaps.  Hospitals can attend to patients remotely knowing that the entire community has 100 Mbps upload capability.  

Affordability is also a critical component of our value proposition.  With a robust FTTH footprint, consumers can take advantage of lower-cost streaming services that also feature live TV.  YouTube TV (currently $65/ mo. for 85+ channels), Hulu + Live TV (currently $70-76/ mo. for 75+ channels), and Fubo TV ($70-80/ mo.) all provide meaningful discounts to standard cable pricing (currently $92 + retransmission fees for their Contour TV Preferred plan).  Satellite TV after contract expiration is even more cost prohibitive, with DirecTV out-of-promotion plans starting at $140/ mo.).  Given the previous Lumen findings mentioned earlier in this attachment, it’s likely that customers will save $80-120/ mo. (~$1200 annually) as a result of fiber deployment in their area.  

While the Ft Calhoun area has a very low poverty rate (< 7% according to preliminary 2020 US Census figures), we have a plan to address those customers who quality for the FCC’s Affordable Connectivity Program (ACP).  With that discount, customers would only pay $29.99 per month for fiber services (which include Wi-Fi but do not include caps, contracts, or throttling).  American Broadband also has a long history of providing low-cost services to public and private institutions who regularly provide Wi-Fi to their constituents.  

The “South of Fort Calhoun” area is referred to as an “Internet desert.”  We look forward to converting it into a fiber-based oasis.  
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Download Speed Quantity %

No service 474 60%

1.5 Mbps 6 1%

3 Mbps 23 3%

6 Mbps 22 3%

10 Mbps 66 8%

15 Mbps 15 2%

20 Mbps 35 4%

Total Unserved 641 81%

30 Mbps 16 2%

40 Mbps 97 12%

60 Mbps 9 1%

80 Mbps 17 2%

100 Mbps 12 2%

Total Underserved 151 100%

940 Mbps 3 0%

Total Served 3 0%

Total Addresses 795 200%


